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Durrants Social Media

..........

Business Benefits

Comprehensive
media sites

Customisable to suit your business objectives

Relevant to your needs with a combination of
technology and human review

Invaluable insight into the most influential
conversations about your brand

coverage of millions of social

Stay on top of what consumers r eally think
about your organisation

Discover what is pleasing or frustrating
consumers about your products and services.

|dentify opinion leaders, blogosphere "friends
and foes".

Interact and engage in the online debate about
your service.

Influence consumers to become brand
ambassadors.

A one-stop solution to the most challenging of
media to manage.

Access al coverage or focus down on those
sites that are driving influential debate.

Save time and keep informed of the most
significant conversations.

Quickly interact with the r elevant conversations
with one-click access to the original source.

Pinpoint relevant coverage using the extensive
filter options.
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What is social media?

Social media is consumers having
conversations and expressing their opinions
online. These opinions can spread virally
from blog to blog, forum to forum and can
make or break corporate reputations. Yet if
you are unaware of what is being said, how
can you possibly respond?

Durrants Social Media lets you see what
consumers really think about y our
brand...... and then do something about t.

For a no obligation demonstration or more

information contact us at
sales@durrants.co.uk

Service Feature s
o All coverage aggregated into one portal

e Human evaluation of your most influential
social media stes - track key message
and sentiment

¢ Analyst authored monthly reports to put
everything into context and explain what
is really going on.

¢ Fully customisable dashboard

e Dashboard widgets include volume of
coverage over time, media type, share of
voice and top 20 key sources

e Dynamic and expandable charts with
corresponding data tables and direct
access to specfic coverage

e One-click access to the underlying social
media posts that are generating your
coverage.

¢ Individual postings presented with
headline, source, date, lead-in summary
and author

o Extensiwe filtering options

¢ Rolling 30-day coverage with the ability to
select by preferred date ranges

o Fully exportable to Excel
e Printable charts, tables and selected posts
e Emai forwarding functionality




e All your social media coverage is
pulled together into one online
service, providing you real-time
access

e Continuously updated online
dashboards, built to y our
specffication, present your
company's social media coverage
over time

e Analyst identification of the most
significant online social media
sites for your company — where
your brand and services are being
discussed most intensiwely.
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¢ View the top 20 social media
sources for your organisation
enabling you to keep track of ] m— .
your important sites

FR——E B B-ahe o .
At o durea ﬁ e Monitor the full extent of all
G ‘ relevant social media
conversations
b
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01 October Bingo buffs take to Everest for worlds highest ever game wWww bingonews.com

2009

o enables you to quickly view the

a group of die hard binga lavers are currently in training to prepare for the world???s toughest game of bingo - at
17,500 ft. next month, 24 dedicated bingo enthusiasts will tackle everest, dabber in hand, in an attempt to smash Coral

{1 i fo the Wi e1c Hahett gare af i, the irape tekkars i face cuyeration st sickrass and coverage to decide its relevance

ST cocp vein thrombosis as they take part in a bingo pilgrimage to everest??7s base camp - not to mention frostbitten

CEED fingers and toes. the plucky trekke Nidie Bt e

Journalist: Readership: 0 Ave: 0 e Extensiwe fi|tering Options

e Information can be viewed as
that Bopara will be dropped by England .. http://bit.ly/hb38Ss .
england v australia, icc champions trophy ericket: wiliam hill are 1/4 that bopara will be dropped by england .. Wil ro”lng 30'day cove rage or over

hittp://bit ly/b3sx

@8
CEED sournalist: racingdiary (Racing Diary) Readership: 0 Ave: 0 More Details w preferred date ranges

Selet[ D1 October England v Australia, IGC Charmpions Trophy Gricket: William Hill are 1/4 twitter.com Organisations
2009
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8 Salect™ D1 Octobier eGaming Gonsulting: Ladbrokes and williom Hill reported interim results twitter com OFG a”OW you to |dent| fy on Iy the
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= egaming consulting; ladbrokes and william hill reported interim results last manth, with hil., http; //bit.ly/4ec7mj william Hill content I Iportant to y ou
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Select D1 October England v Australia, ICC Champlons Trophy Cricket: William Hill are 1/4 twitter com Organisations

o Human evaluation of your most influential For more information contact us now on:

coverage with monthly author ed reports
to put everything into context. 020 7674 0200 or

sales@durrants.co.uk
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